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RULES COMMITTEE AMENDMENT

The Rules Committee offers the following first amendment to File No. 2014-716:
(1) On page 2, line 25, after “AGREEMENT;” insert “PROVIDING FOR VOLUNTARY REMOVAL OF SIGNS IN DESIGNATED AREAS; PROVIDING FOR SEVERABILITY”;
(2) On page 3, line 17, strike “Exhibit 1” and insert “Revised Exhibit 1, labeled as “Revised Exhibit 1, Revised Agreement, November 17, 2014 – Rules"”; and

(3) On page 9, line 11½,  insert a new Section 10 to read as follows:
“Section 10.
Voluntary Removal of Signs in Designated Areas.  In accordance with the provisions of Section 479.07(9)(c), Florida Statutes, the Council hereby expressly encourages the voluntary removal of off-site commercial billboards from the Designated Areas identified in the Agreement.”; and 
(4) Renumber the remaining Sections; and
(5) Remove Exhibit 1 and replace with Revised Exhibit 1 attached hereto, which attaches the Revised Agreement; and

(6) On page 1, line 1, amend the introductory sentence to add that the bill was amended as reflected herein.    
Form Approved:

  /s/ Margaret M. Sidman 
Office of General Counsel
Legislation Prepared By:
Jason R. Gabriel
G:\SHARED\LEGIS.CC\2014\Amendments\2014-716 Rules amd.doc
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SETTLEMENT AGREEMENT

This Settlement Agreement (“Agreement™) is entered into as of the ____dayof ,
2014, by and among Scenic Jacksonville, Inc. (“Scenic Jacksonville” or “Scenic”), the City of
Jacksonville, Florida (the “City”), and Clear Channel Outdoor, Inc. (“Clear Channel”). Scenic
Jacksonville, the City, and Clear Channel may be referred to collectively as the “Parties” and
individually as a “Party.”

BACKGROUND

A. In 1995, Scenic (then known as CAPSigns, Inc.) entered in a settlement agreement
(the “1995 Agreement”) with the City and Clear Channel’s predecessor, Naegele Outdoor
Advertising Company. The 1995 Agreement resolved litigation over the legality of the City’s
regulation of outdoor advertising, inter alia, and was incorporated into the Court’s Final Judgment,
entered January 2, 1996 (the “1996 Final Judgment”). Also in 1995, Naegele and Scenic entered a
supplemental settlement agreement (the “Supplemental Settlement Agreement™).

B. Clear Channel subsequently acquired several billboards previously owned by Classic
Outdoor Advertising, a Pennsylvania general partnership (“Classic™). These billboards were subject
to a settlement agreement that Classic had entered with Scenic Jacksonville and the City in 1995
(the *Classic Settlement”). Clear Channel also subsequently acquired at least one billboard
previously owned by First Coast Outdoor Advertising, Inc., a Florida corporation (“First Coast”),
which was subject to a settlement agreement entered into in 1994, between First Coast, Scenic, and
the City (the “First Coast Settlement™).

C. In December 2010, Scenic Jacksonville filed a Complaint against Clear Channel in
the Circuit Court of Florida’s Fourth Judicial Circuit (Case No. 16-2010-CA-014949). In January
2012, Scenic filed a Complaint in the same court against the City (Case No. 16-2012-CA- -000417).
In May 2012, those cases were consolidated into Case No. 16-2010-CA-014949. Shortly thereafter,
Scenic Jacksonville filed its Third Amended Complaint, which remains pending as of the date of
this Agreement.  In November 2012, Scenic Jacksonville subsequently filed a Motion to Reopen
Case and MOthﬂ for Contempt and thereafter filed an Amended and Corrected Motion to Reopen
Case and Motlon for Contempt (the “Motion™) in the action underlying the 1995 Agreement, Case
No. 91 07798 CA, which Motion remains pending. These actions, Case No. 16-2010-CA-014949
and Case No 16-2012-000417, as well as the Motion shall collectively be referred to herein as the
“Litigation. ’|

D. ‘ In its Third Amended Complaint, Scenic Jacksonville alleged that Clear Channel
and/or the Clty breached the 1995 Agreement, the related 1996 Final Judgment, the City Charter,
and the Supplemental Settlement Agreement. Clear Channel asserted counterclaims alleging that
Scenic had breached the 1995 Agreement.

E. ln February 2013, the Parties filed a joint motion to transfer Case No. 91-07793-CA
to Division LV E, and the motion was granted. In 1992, the civil action known as Case No. 92-
07516-CA f"led by Universal Outdoor, Classic, First Coast, and others was consolidated with Case
No. 91-07793-CA filed by Naegele Outdoor Advertising Co. and others for purposes of litigation.
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F. In consideration of the time, expense, and risk associated with the Litigation, the
Parties have:determined that it is in their best interests to enter into a good faith settlement of the
Litigation pursuant to which the Parties agree (i) to resolve all allegations and causes of action that
have or could have been asserted by and between them in the Litigation; (ii) to effectuate the
dismissal with prejudice of the Litigation; and (iii) to enter a general release of all claims, known
and unknown, mature or contingent, between them relating in any way to the billboards owned by
Clear Channel in Duval County, Florida (“Claims”), including, without limitation, all Claims
concerning the City Charter, the City Ordinance Code, the 1995 Agreement, the Supplemental
Settlement Agreement, the First Coast Settlement, or the Classic Settlement.

G. Nothing herein shall alter, amend or modify any settlement agreement other than the
1995 Agreement, the Supplemental Settlement Agreement, the First Coast Settlement, or the Classic
Settlement.

H. Accordingly, the Parties, after consultation with and advice from their respective
counsel, have knowingly and willingly entered into this Agreement on the terms and conditions set
forth below.

DEFINITIONS

A. A “billboard” or “sign” shall mean an offsite sign and shall comprise all sign faces
mounted on a billboard structure.

B. A “billboard structure™ comprises a structure erected for the purpose of supporting
one or more sign faces.

C. ' A “sign face” is that part of a billboard designed to display a message or informative
content for public consumption.

D. : A “changing message device” is a sign face that is capable of delivering two or more

messages through an automated or remotely controlled process using electronic or other means of
displaying or changing the image.

E. Clear Channel’s owned billboards in Duval County shall mean the billboards
identified in E‘(hlblt 4 attached hereto.

SETTLEMENT TERMS AND CONDITIONS
o Timing.
a. The date on which the last Party signs this Agreement shall be referred to

herein as the “Settlement Entry Date.”

b, The date on which the ordinance contemplated in paragraph 3 has been (a)
properly adopted by the City Council of Jacksonville, Florida (“City Council™) in a manner
satlsfymg all requirements necessary for it to become Jacksonville law: and (b) signed by
the Mayor of the City of Jacksonville or otherwise entered into Jacksonville law, shall be
referr'ed to in this Agreement as the “Ordinance Enactment Date.”
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c. The first date on which all the conditions identified in paragraphs 2.c
(termination of prior settlements), 3 (adoption of ordinance), and 4 (dismissal of lawsuit)
shall have been fully and finally met shall be known as the “Settlement Effective Date.”

2. Conclusion of Prior Settlement Agreements.

a. The Parties agree that—including any provision that may otherwise be
construed to continue in perpetuity—the 1995 Agreement, the Supplemental Settlement
Agreement, the Classic Settlement, and the First Coast Settlement shall each terminate in its
entirety as of December 31, 2014. For avoidance of doubt, the Parties further observe the
following:

i. Clear Channel agrees that by December 31, 2014 it shall complete the
removal of all billboards required to be removed by no later than
December 31, 2014 under the 1995 Agreement.

ii. The Parties acknowledge that the termination of the Classic
Settlement waives any remaining obligation under that settlement to
remove any billboard.

iii. Clear Channel agrees that no additiona! rebuild/relocate rights shall
accrue or be recognized under the 1995 Agreement and that there will
be no rebuild/relocate rights or credits going forward under the 1995
Agreement; provided, however, that Clear Channel has previously
submitted to the City an application to rebuild/relocate a billboard at
2118 Kings Avenue (primarily oriented to 1-95), claiming rebuild
credits from the removal of City Sign Nos. 1826, 1391, 1298, and
10185, and an application to rebuild/relocate a billboard at 566
Florence St. (primarily oriented to 1-10) claiming rebuild credits from
' the removal of City Sign Nos. 2182, 2181 and [880. The parties
agree that Clear Channel may use these credits to rebuild/relocate a
sign at these locations or another qualifying location pursuant to the
rebuild/relocate terms of the 1995 Agreement in the event that the
sign cannot be rebuilt and relocated as a result of state law.

iv. The Parties acknowledge that the waivers and releases contained in
this Agreement fully encompass any waiver or release contained in
any of the prior settlement agreements that continued by their terms in
perpetuity.

' b. Immediately upon the Ordinance Enactment Date, the Parties shall file such
motions or take such other actions as are necessary to terminate all obligations under the
CIassnc Settlement and the First Coast Settlement and the respective final Jjudgments
approv-mg those settlements. Scenic shall cooperate with Clear Channel by consenting to
any motion or order that is necessary to effect such termination of obligations.

l’c. The Parties shall file in the Litigation a Joint Motion and Proposed Order
seeking the termination—effective December 31, 2014—of each of these settlements,
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orders, and judgments. The Parties shall take whatever action is necessary and appropriate
to secure the timely execution of this Order. The Parties recognize, covenant, and agree
that entry of such an Order is a condition precedent to the Parties’ subsequent
obligations under this Agreement,

d. The Parties agree that such an Order shall have no bearing on any outdoor
advertising entity or person other than Clear Channel, its predecessors in interest, Classic
Outdoor, and First Coast Outdoor; provided, however, that Scenic Jacksonville
acknowledges that none of the signs owned, leased or managed by Clear Channel, as
identified on Exhibit 4 and Exhibit 5 is subject to any removal requirement under any other
settlement agreement or City law, and that such signs are otherwise entitled to remain in
existence as lawful non-conforming uses consistent with the requirements of other
applicable settlement agreements, except as indicated in Exhibit 5.

3. Legislative Action. Clear Channel and Scenic Jacksonville shall communicate,
coordinate, cooperate, and otherwise use their best efforts to support and to achieve as promptly as
practicable the enactment by the City Council and adoption into law of an ordinance substantially
consistent with the draft legislation attached hereto as Exhibit 1. The Parties recognize, covenant,
and agree that the enactment and adoption into law of the Ordinance in 2014 is a condition
precedent to the Parties’ subsequent obligations under this Agreement.

4, Dismissal of the Lawsuit. Within 7 business days of the Settlement Entry Date, the
Parties shall jointly file in the Litigation a Notice of Voluntary Dismissal with Prejudice dismissing
all Claims and counterclaims asserted in the Litigation, or which could have been asserted in the
Litigation by any Party, known or unknown, permissive or compulsory, and shall thereafter take
whatever action is necessary to ensure that the Litigation is, in fact, dismissed with prejudice with
cach Party to bear its own fees and costs except as provided in any separate written agreement by
and between Clear Channel and Scenic Jacksonville executed contemporaneously herewith. The
Parties recognize, covenant, and agree that dismissal of the Litigation with Prejudice is a
condition precedent to the Parties’ subsequent obligations under this Agreement.

REGULATION OF CLEAR CHANNEL BILLBOARDS

5. Term of the Agreement. This Agreement is subject to the following terms of
duration: (i) Clear Channel shall complete the removals of billboards required in Exhibit 2, 4 3
within 15 years following the Settlement Effective Date; (ii) Clear Channel must complete the
movement of each such billboard to a Qualified Roadway within 30 years following its removal;
and (iii) Clear Channel’s ability to install changing message devices pursuant to Exhibit 2, 9 4 shall
terminate 20: years following the Settlement Effective Date. All other operative terms and
conditions of this Agreement regulating billboards in Duval County shall continue day-to-day
subject to the City Council’s authority to promulgate legislation regarding offsite commercial
billboards, and subject to all legal consequences thereof. The Parties agree, recognize, and
covenant that neither this paragraph nor any other provision in this Agreement deprives the City
Council of its authority to regulate billboards, or alters the legal consequences of such action.

6. Vested Rights. The Parties covenant that Clear Channel has vested rights in its
billboards, including all existing billboards and all billboards moved or rebuilt/relocated pursuant to
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this Agreement. Moreover, the Parties specifically recognize that these billboards are not subject to
any downsizing requirement under Jacksonville law.

7. Unified and Agreed Billboard Inventory.

a. The Parties agree that prior to the Settlement Effective Date they will develop
and agree upon, to the best of their knowledge and belief based on diligent inquiry, a
complete and accurate inventory of all billboards owned by Clear Channel in Duval County
as of October 2, 2014 (Exhibit 4), and all billboards leased by Clear Channel in Duval
County as of October 2, 2014 (Exhibit 5).

b. In the event Clear Channel subsequently acquires the ownership of any
additional billboard in Duval County, the Parties agree that such billboard shall be governed
solely by the terms and conditions of this Agreement, except to the extent that such billboard
is subject to a removal requirement under a different settlement agreement that remains in
effect, in which event Clear Channel shall honor that requirement consistent with the terms
of that other settlement agreement. In the event Clear Channel sells a billboard subject to
this Agreement, Clear Channel shall secure in writing the buyer’s commitment to abide by
the terms of this Agreement with regard to the sold billboard, and the sold billboard shall be
subject to the all the rights and obligations set forth in this Agreement (notwithstanding the
terms of any other settlement agreement existing as of the Effective Date herein).

8. Billboard Regulations. Following the Settlement Effective Date, Clear Channel’s
owned billboards in Duval County shall be regulated according to the rights, terms, and conditions
set forth in the attached Exhibit 2, which is incorporated in its entirety herein. The Parties recognize
and agree that the rights to move signs to Qualified Roadways, and to modify the type of display
technology used on a number of billboards, are contingent on Clear Channel’s commitment to
remove signs from non-qualified roadways as provided in Exhibit 2. This commitment is material
and neither Scenic nor the City would have agreed to support these rights for Clear Channel without
Clear Channel’s commitment.

9. Most Favorable Terms; Further Assurances. In the event that any other person or
entity owning more than ten offsite commercial billboards in Duval County (a) enters into a
settlement agreement with the City of Jacksonville and Scenic Jacksonville, or (b) benefits by any
referendum, lordinance, or other act of government, which agreement or enactment contains any
provision concerning outdoor advertising more favorable than a provision of this Agreement, then
Clear Channel shall have the option of incorporating such more favorable provision into this
Agreement by written notice to the other Parties hereto, which shall control over any contrary
provision herein. Notwithstanding the foregoing, in the event of a settlement agreement that allows
a person or entity to exchange existing billboard displays for the right to erect billboards carrying
changing message devices where such exchange rate is described in terms of sign faces or sign
facings rather than square footage, that ratio will be interpreted for purposes of applying this
paragraph of this Agreement as being a ratio applying to the square footage of a sign face or facing
rather than numbers of sign faces or facings such that Clear Channel is only obligated to remove the
same amount of square footage as the competitor in order to avail itself of such a provision.
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Provided, however, that the foregoing paragraph shall not apply to the settlement agreement
entered contemporaneously between the City of Jacksonville, Scenic Jacksonville, and CBS
Outdoor and approved by the City Council on the same date as this Agreement. Following
submission of these agreements for the City Council’s approval, both Clear Channel and CBS
Outdoor had the opportunity to identify preferred provisions in the other company’s agreement, and
to incorporate those provisions into their respective agreements. Therefore, this paragraph shall
have no further application to, between, and among those two settlement agreements.

MISCELLANEOUS PROVISIONS

10. No Admissions. Neither this Agreement nor any other document entered into
pursuant to this Agreement, nor any of its or their respective terms or conditions, nor any act or
omission of any of the Parties concerning this Agreement (a) shall be construed as or deemed to be
evidence or an acknowledgment of any presumption, inference, concession, or admission on any
point of fact or law, or any liability, fault, omission, or other wrongful act whatsoever; (b) shall be
offered or received as evidence in any litigation or proceeding whatsoever of any presumption,
inference, concession, or admission of any liability, fault, omission, or other wrongful act
whatsoever; or (c) shall be offered or received as evidence in any action or proceeding whatsoever
other than such proceeding by the Parties as may be necessary to enforce the provisions of this
Agreement, and in such an event the Parties shall make best efforts to proceed only under seal.

M. Effect of Settlement. Time and timely performance are of the essence of and under
this Agreement. This Agreement is intended to evidence settlement among the Parties hereto, and,
until executed, shall not be admissible in any lawsuit or other legal proceeding, and is without
prejudice to the rights of any Party.

12. Enforcement and Legal Challenges.

a. Scenic Jacksonville may bring an action for specific performance or
injunctive relief to enforce certain terms and conditions of this Agreement only as follows:
(@) to enforce its right to have Clear Channel perform any obligation in any
contemporaneously executed separate agreement by and between Clear Channel and Scenic
as referenced hereinabove; (b) to enforce its rights under paragraph 23 to require that any
modification of this Agreement be by a writing executed by all Parties; and (c) to enforce its
right to require Clear Channel to complete its removal requirements under the 1995
Agreement Scenic otherwise releases, waives, foregoes, and abandons, any and all rights to
enforce any provision of this Agreement. Except as specifically provided in this paragraph,
the Clty shall have the sole and exclusive right to enforce the terms and conditions of this
Agreement against Clear Channel.

'

. b. The City and Clear Channel each may bring an action for specific
performance to enforce any obligation under this Agreement, consistent with paragraph
12.c.

c. If the City refuses and/or fails to issue a permit required to exercise any right

provnded under this Agreement, Clear Channel will exhaust any administrative remedies
prior to initiating litigation pertaining to same. For purposes of this Agreement, the
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available administrative remedy is as follows: Within thirty (30) days of any final action
taken by the Building Inspection Division concerning a Sign, Clear Channel may petition
the City for administrative review pursuant to the then-existing ordinance code. The
administrative agency’s determination constitutes final action by the City, which may be
challenged in a civil action as provided by then-existing law.

d. UNDER NO CIRCUMSTANCE SHALL ANY PARTY BE LIABLE TO
ANY OTHER PARTY UNDER THIS AGREEMENT FOR ANY COMPENSATORY,
INCIDENTAL, REMOTE, SPECULATIVE, SPECIAL, PUNITIVE, EXEMPLARY
OR LIKE DAMAGES, FINES, OR OTHER ASSESSMENT RELATING TO THE
CLAIMS OR THIS AGREEMENT.

€. In the event of a challenge to this Agreement by a third party, the Parties
agree to communicate, coordinate, cooperate, and otherwise use their diligent best efforts to
defend its terms and conditions.

f. In the event of a successful challenge to any term or condition of this
Agreement by any third-party, which results in the removal of any billboard moved, built,
rebuilt, or relocated on or after the effective date of this Agreement, the City agrees that:

1. Clear Channel, at its own expense, shall be permitted to move, rebuild, or
relocate each such billboard to a different Qualifying Location, consistent
with all other terms of this Agreement.

ii. In the event Clear Channel is unable to exercise its right under paragraph
[2.f.i, for any reason whatsoever, Clear Channel — at its own expense —
shall be permitted to rebuild the underlying removed billboard on the
same parcel or as close to the same parcel that is practicable, consistent
with all other terms of this Agreement. The City will work in good faith
to take all steps necessary to effectuate this right.

ili. Nothing in this Agreement adds to or detracts from any rights or defenses
pertaining to the removal of a billboard by operation of City law.

g. [f any provision, or any portion of a provision, of this Agreement is found to
be unenforceable or invalid, such unenforceability or invalidity shall not render this
Agreement or any other portion of this Agreement unenforceable or invalid, and such
provision or portion of such provision shall be changed or interpreted so as to best
accomplish the objectives of such unenforceable or invalid provision, within the limits of
applicable law.

I3. . No Waiver. The waiver by any Party of a breach of any provision of this Agreement
by any other Party shall not operate or be construed as a waiver of any subsequent breach of that or
any other provision by that Party or any other Party.

14, General Release and Covenant Not to Sue.
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a. General Release. Each Party on behalf of itself and its shareholders,
members, managers, officers, directors, employees, agents, attorneys, affiliates, subsidiaries,
representatives, successors, and assigns, individually and together (collectively,
“Releasors™), hereby completely releases and forever discharges each other Party and its
respective shareholders, members, managers, officers, directors, employees, agents,
attorneys, affiliates, parent companies, subsidiaries, representatives, successors, and assigns,
individually and together, (collectively, “Releasees”) from any and all past or present
claims, including, but not limited to, all demands, complaints, actions, causes of action,
suits, judgments, executions, attachments, levies, garnishments, debts, liabilities, profits,
bonuses, reimbursements, obligations, costs, expenses, sums of money, accounts,
reckonings, bonds, bills, covenants, contracts, controversies, agreements, promises,
trespasses, damages, contribution and/or compensation, of any nature whatsoever, at law or
in equity, whether based on tort, statute, strict liability, contract or otherwise, whether for
compensatory, special, punitive, statutory, or any other damages or remedies, and regardless
of whether any such claims are known, knowable, or presently unknown, which the Releasor
has or had against any or all Releasees, which arise out of or relate in any way whatsoever to
Clear Channel billboards in Duval County, Florida (“Claims™), including, without limitation,
all Claims concerning, the City Charter, the City Ordinance Code, the 1995 Agreement, the
Supplemental Settlement Agreement, the First Coast Settlement, or the Classic Settlement.
Each Party specifically acknowledges and agrees that it intends each other Party and its
Releasees to have the most stringent and extensive protection against any past or present
Claims by any Releasor as is permissible under applicable law, that such protection is an
essential term and condition of this Agreement, and, consequently, absent this protection,
the Parties would not have entered into this Agreement.

b. Assumption of Risk, Waiver, Estoppel, and Covenant Not To Sue. Each
Party represents, warrants, covenants, and agrees for itself and all of its Releasors that it has
had the opportunity to, among other things, investigate the material issues and facts relating
to the matters set forth in this Agreement. Accordingly, each Party hereby knowingly,
willingly, and expressly: (i) assumes any and all risks associated with participating in this
Agreement and the transactions contemplated hereunder and providing the releases in
paragraph 14.a.; and (ii) waives all rights relating to any Claims against any other Party or
its Releasees, even if (A) the Party does not know or suspect that any such Claim exists,
whether through oversight, error, impossibility of knowledge, or any other reason, or (B)
any Party’s knowledge or lack of knowledge regarding any Claim—whether past or present,
known or unknown—would have affected it in any way whatsoever regarding its decision to
participate in this Agreement or the transactions contemplated hereunder, or to provide their
release. Additionally, each Party acknowledges and agrees for itself and all of its Releasors
that all Parties have relied and will rely on these releases, representations, warranties,
covenants, agreements, assurances, and promises as set forth in this Agreement—but not on
anything extrinsic to this Agreement and its Exhibits—in performing their obligations under
the Agreement and, consequently, each party and its Releasors are estopped from ever
asserting any Claims against any party or its Releasees. Moreover, each Party represents,
warrants, covenants, and agrees for itself and all of its Releasors that (i) it will never sue any
other Party or its releasees for any Claims or matters released herein, and (ii) it will never
directly or indirectly encourage or allow any other person or organization to sue any Party or
its Releasees for any present Claims or matters released herein or to do so on their behalf.
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15. Confidentiality of Work Product and Information. Each Party, for itself and its
legal counsel, represents, warrants, covenants, and agrees that it shall not discuss, share, or
otherwise provide any attorney work product, expert materials, reports, or information obtained
from or containing information obtained from another Party or Parties to the Litigation, which
information was specifically designated as confidential at the time of transmission and such
confidentiality has not been waived, or are otherwise confidential pursuant to governing laws or
rules, including the Document Management Agreement dated February 13, 2013, by and among the
Parties, with any other person or organization at any time for any reason, including, but not limited
to, any attorney or agent of an attorney who requests such materials in connection with any possible
claim against Scenic, Clear Channel, or the City or any other Releasee. Should any Party receive
such a request from any person, counsel for the party shall notify all Parties as set forth in paragraph
I7. Nothing herein shall operate to prohibit the City from complying with the Public Record laws,
as further delineated in Chapter 119, Florida Statutes.

6.  Waiver of Challenge to Article 23 and Ordinance Code. Clear Channel
specifically waives all rights to challenge the validity, constitutionality, and enforceability of Article
23 of the Jacksonville City Charter, as it exists at the time of this Agreement and as it may be
amended by the Ordinance contemplated in paragraph 3 of this Agreement. This waiver shall
terminate (i) in the event Article 23 is further amended in a manner that adversely affects Clear
Channel, in Clear Channel’s sole estimation, or (ii) any other party attempts to enforce any
provision of Article 23 against Clear Channel. CCO additionally waives all rights to initiate a
challenge calling in question the validity, constitutionality, and enforceability of any provision of
the existing Jacksonville Ordinance Code that regulates offsite commercial billboards. Clear
Channel may, however, raise such challenges in response to enforcement against Clear Channel of
any such Code provision.

7. Notices. Any notice required or permitted to be given to any Party under or in
connection with this Agreement shall be effective upon the day of delivery or refusal to accept
delivery and be sufficient if in writing and (a) hand delivered, (b) sent by Federal Express or similar
overnight courier, or (c) sent by electronic mail or facsimile, provided that notice is also sent
contemporaneously as provided in (a) or (b), above. Notice shall be sent to the Parties at the
following addresses or such other addresses as a Party may designate by notice delivered in
accordance with this Section:

To Scenic Jacksonville:

William D. Brinton

Rogers Towers, P.A.

1301 Riverplace Boulevard, Suite 1500
Jacksonville, FL 32207
wbrinton@rtlaw.com

I
|

To the City:

« Office of General Counsel
117 W. Duval Street, Suite 480
Jacksonville, FL 32202
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To Clear Channel:
Brent Bolick Clear Channel Outdoor, Inc.
President - Jacksonville Division Attn: General Counsel
Clear Channel Outdoor 99 Park Avenue, 2d Floor
11700 Central Parkway, Suite 100 New York, NY 10016
Jacksonville, FL. 32224 CraigGangi@clearchannel.com
BrentBolick@clearchannel.com
18. Construction
a. Any reference in this Agreement to any time period of less than six days

shall, in its computation, exclude Saturdays, Sundays, and any day on which the majority of
the federally-charted banks in Duval County, Florida are closed. Any time period or
deadline that ends or falls on any Saturday, Sunday or such legal holiday shall extend to
11:59 p.m., Duval County, Florida time of the next business day.

b. Descriptive headings are for convenience only and shall not control or affect
the meaning or construction of any provision of this Agreement. All exhibits to this
Agreement and referred to herein are hereby incorporated by reference into, and made parts
of, this Agreement.

C. Whenever used, the singular number shall include the plural, the plural the
singular, and use of any gender shall include all genders, as the context requires.

d. This Agreement shall not be construed more strictly against any Party
regardless of who was more responsible for its preparation, it being recognized that this
Agreement is the product of extensive negotiations among the Parties and that each of the
Parties has contributed substantially and materially to the final form of this Agreement.

19. , Parties; Third Party Beneficiaries; and No Joint Venture. This Agreement shall
be binding upon and inure solely to the benefit of each Party and such Paity’s respective heirs,
personal repréesentatives, successors and permitted assigns. Other than the Releasees, who are
declared to be intended third party beneficiaries of this Agreement, there are no third party
benef‘uarles of this Agreement, except as provided in subsection (a), below. Nothing in this
Agreement shall be construed to make the Parties partners or joint venturers or render any Party
liable for any debt or obligation of any other Party.

[\ a. The Parties acknowledge and agree that with respect to all and any signs
and/c?r properties owned by SLG Investment Partnership, LLLP (“SLG™ and
managed/leased by Clear Channel for/from SLG (the “Leased Signs”), SLG shall be an
lntenFed third party beneficiary of the rights, benefits and/or privileges attributable to the
Leased Signs, and subject to all of the restrictions on the Leased Signs, contained in Sections

l7 (except Section 7.a. as it applies to the inventory described in Exhibit 4), 8, 9 and 12
of thls Agreement, including during any period after which the Leased Signs revert or
otherwise are transferred to SLG under the terms of the applicable lease with Clear Channel.
For avoidance of doubt, the use of the term “Agreement” in this paragraph is deemed to
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include any amendments, modifications, supplements and restatements of this Agreement,
including any amendments, modifications, supplements and restatements occurring
automatically as a result of the provisions contained in this Agreement (e.g., most-favored
nations’ clauses). No other person, other than the Parties, Releasees, and SLG, has any
rights or remedies under this Agreement. The rights and remedies afforded to SLG under
this provision shall be limited to, and only to, those specifically arising from those property
interests associated with the SLG and Clear Channel management/leases. Clear Channel in
no way covenants, warrants, or otherwise takes responsibility for SLG’s conduct with
respect to this paragraph.

20. Governing Law, Venue, and Jurisdiction. This Agreement shall be governed and
construed in accordance with Florida law without resort to its conflicts of law provisions. The
Parties agree that all disputes and matters whatsoever arising under, in connection with or incidental
to this Agreement shall be litigated, if at all, in and before a Florida state court located in Duval
County, Florida to the exclusion of the courts of any other state, territory or country. The Parties
hereby consent to such jurisdiction and waive any venue or other objection that he, she or it may
have to any such action or proceeding being brought in the applicable court in Duval County,
Florida.

21. Competence and Authority.

a. Each person signing below represents and warrants that he or she is legally
competent to execute this Agreement and is duly authorized to execute this Agreement on
behalf of his or her respective Party.

b. Scenic Jacksonville represents and warrants to Clear Channel and the City
that: (a) Scenic Jacksonville’s Board of Directors was properly apprised of the terms of this
Agreement; (b) Scenic Jacksonville’s Board held a meeting at which a quorum was present;
(c) at that meeting, Scenic Jacksonville’s Board passed a resolution approving the terms of
this Agreement; and (d) a true and correct copy of that resolution is attached at Exhibit 3.

22. Consideration. In consideration of the making of this Agreement, including the
promises, releases, and covenants set forth below, and other good and valuable consideration—
including the Attorneys’ Fees Payment set forth herein and separately—the receipt and sufficiency
of which are acknowledged by the Parties, and the avoidance of the time, expense, and uncertainty
of litigation, each Party, after consultation with and advice from their respective legal counsel, has
entered into this Agreement fully intending to be legally bound.

|

{

23. ! Entire Agreement. This Agreement reflects the entire agreement between the
Parties with' respect to the settlement of the Litigation. This Agreement supersedes any prior
representatlons understandings, or agreements between or among the Parties regarding any matters
set forth in this Agreement. This Agreement may not be amended orally but only by an instrument
in writing signed by all Parties. Except, however, the exercising by Clear Channel of its right to
incorporate a more favorable provision pursuant to paragraph 9 shall not constitute an amendment
of this Agreement within this paragraph.
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24, No Assignment. This Agreement may not be assigned by any Party without the
prior express written consent of the other Parties except, in the case of Scenic and Clear Channel,
this Agreement may be assigned to a successor or other entity acquiring all or substantially all of
their assets. The rights and obligations of the Parties and Releasees under this Agreement shall
inure to the benefit of, shall be enforceable by, and shall be binding upon their heirs, successors, and
permitted assigns.

25.  Binding Effect. This Agreement is entered into without force or duress, of the free
will of each Party and in exchange for the receipt of substantial and adequate consideration. EACH
PARTY HAS CAREFULLY READ THIS AGREEMENT, FULLY UNDERSTANDS ITS
- TERMS, HAS HAD AMPLE OPPORTUNITY TO CONSULT WITH AND SEEK ADVICE
REGARDING THIS AGREEMENT FROM LEGAL COUNSEL OF SUCH PARTY’S
CHOICE, HAS NOT BEEN PRESSURED, COERCED, COMPELLED OR OTHERWISE
FORCED IN ANY WAY INTO ENTERING INTO THIS AGREEMENT, HAS NOT
RELIED ON ANY REPRESENTATION, OMISSION, ACT, COVENANT OR FAILURE TO
ACT OF ANY OTHER PARTY, OTHER THAN THOSE SET FORTH IN THIS
AGREEMENT, IN ENTERING INTO THIS AGREEMENT, AND HAS KNOWINGLY AND
VOLUNTARILY SIGNED THIS AGREEMENT FULLY INTENDING TO BE LEGALLY
BOUND.

26.  Jury Trial Waiver. EACH PARTY KNOWINGLY, VOLUNTARILY AND
INTENTIONALLY WAIVES ANY RIGHT WHICH SUCH PARTY HAS OR MAY HAVE
TO TRIAL BY JURY WITH RESPECT TO ANY CLAIM, LITIGATION, OR
PROCEEDING BASED ON OR ARISING DIRECTLY OR INDIRECTLY IN
CONNECTION WITH, OUT OF, RELATED TO OR FROM THIS AGREEMENT OR ANY
DOCUMENT EXECUTED IN CONNECTION WITH THIS AGREEMENT, INCLUDING,
BY WAY OF EXAMPLE BUT NOT LIMITATION, ANY COURSE OF CONDUCT,
COURSE OF DEALINGS, VERBAL OR WRITTEN STATEMENTS, OR ACTS OR
OMISSIONS OF ANY PARTY THAT IN ANY WAY RELATE TO THIS AGREEMENT
OR OTHER SUCH DOCUMENT. FURTHERMORE, EACH PARTY AGREES THAT
SUCH PARTY WILL NOT SEEK TO CONSOLIDATE ANY SUCH ACTION IN WHICH A
JURY TRIAL HAS BEEN WAIVED WITH ANY OTHER ACTION IN WHICH A JURY
TRIAL CANNOT OR HAS NOT BEEN WAIVED. THE PARTIES HAVE SPECIFICALLY
DISCUSSED AND NEGOTIATED FOR THIS WAIVER, INTEND THAT IT BE GIVEN
THE BROADEST POSSIBLE EFFECT ALLOWED BY FLORIDA LAW, AND
UNDERSTAND ITS LEGAL CONSEQUENCES.

[The remainder of this page is blank. This Agreement continues on the next page]
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Scenic Jacksonville, Inc.
4/7’ g
By; ff//"fé/?y/ %ﬂf}/"k

XName (Prinl): _D/5 540 &, Ot foir g
Title: _ L
Date: 7 ~ =z »/"ir/'

STATE OF _FLORIDA )
COUNTY OF Dyl )

L5
The foregoing instrument was acknowledged before me this /a— day of HOYEMBEL 2014, by
SN CAVEN » who is personally know1 to me or who has produced

as identification, and who exccuted this document.

; )
i, { 2 Q '
‘,\\“‘::&”‘LOP"W'Z;% s (A //E ;3(36(24(_0
R R 7

§u fﬁ“’g%{%‘. 4,% Notary Public, State of FinRiDA w0
£ i34 S Print or Stamp Name A IMEE A. LOP/A
S*f o= i1 My Commission Expires:
g% 1EWE SQ8
5’ LA .00‘_\.
B ST

N
Mgy et

Cie ol ,&m"“*H\
‘ )

Name (Print): _ BRE~T A. Keliek
Title: B RA~c1 fi(v;x:mrz T Ackswuill e

Date: = 1y
STATE OF Florida )
COUNTY OF | SuNVTL )

The forﬁgoing i slr}u.me t was acknowledged before me this 17 day ofA/Ov ., 2%4 bﬁ(; 1-49-3

Bren / - 181, who is personally known to me or who has produced D1 # ~U20-0t

as identification, and who executed this document
r%

Notary Rublic, State of F/oerda.
Printor S ame

My Commission Expires:

|
|
l it BELINDA PEEPLES
| B0, Commission # FF 005483
) (;} Expires Ap! 7, 2017
{

B Boawed Ty ]ml-'\umammw
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The City of Jacksonville

By:
Name (Print):
Title:
Date:

STATE OF )
COUNTY OF )

The foregoing instrument was acknowledged before me this day of ,
2014, by » who is personally known to me or who has produced

as identification, and who executed this document.

Notary Public, State of
Print or Stamp Name

My Commission Expires:
ATTEST:

By:
Corporation Secretary
Date:

FORM APPROVED

By:
Assistant General Counsel
Date: !

|

t
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Exhibit |

Exhibit 2

Exhibit 3

Exhibit 4

Exhibit 5

EXHIBITS
Proposed Ordinance
Rules and Regulations Governing Clear Channel Billboards
Scenic Jacksonville, Inc. Board of Directors Settlement Approval

Inventory of offsite commercial billboards owned by Clear Channel Outdoor, Inc. in
Duval County as of October 2, 2014

Inventory of offsite commercial billboards leased by Clear Channel Outdoor, Inc. in
Duval County as of October 2, 2014
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Introduced by the Council President at the reqguest of the Office of

General ICounsel:

ORDINANCE 2014-716
AN ORDINANCE CONCERNING THE REGULATION OF OFF-
SITE COMMERCIAL SIGNS; CITY COUNCIL EXERCISING
ITS COUNCIL POWERS AS THE GOVERNING BODY OF
DUVAL COUNTY, FLORIDA; APPROVING THE
SETTLEMENT OF PENDING LITIGATION BETWEEN
SCENIC JACKSONVILLE, INC., CLEAR CHANNEL
OUTDOOR, 1INC., AND THE CITY OCF JACKSONVILLE
REGARDING OFF-SITE COMMERCIAL SIGNS;
APPROVING, AUTHORIZING AND DIRECTING THE MAYOR
AND THE CORPORATION SECRETARY TOQ EXECUTE A
SETTLEMENT AGREEMENT BY AND AMONG THE CITY OF
JACKSONVILLE, SCENIC JACKSONVILLE, INC., AND
CLEAR CHANNEL OUTDOOR, INC.; AUTHORIZING THE
OFFICE OF GENERAL COUNSEL TO TAKE ALL FURTHER

ACTIONS TO SETTLE AND CONCLUDE THE LAWSUIT;

AMENDING SECTION 614.142 (UNLAWFUL SIGN
MESSAGES) , CHAPTER 614 (PUBLIC ORDER AND
SAFETY) , ORDINANCE CODE, TO PROVIDE AN

EXEMPTION FOR OFF-SITE COMMERCIAL SIGNS
SUBJECT TO A SETTLEMENT AGREEMENT; AMENDING
CHAPTER 656 (ZONING CODE), PART 13 (SIGN
REGULATIONS), ORDINANCE CODE, AS DESCRIBED;
AMENDING SECTION 656.1309 (UNLAWFUL SIGN
MESSAGES), TO PROVIDE FOR AN EXEMPTION FOR
OFF-SITE COMMERCIAL SIGNS SUBJECT TO A

SETTLEMENT AGREEMENT; CREATING A NEW SECTION

656.1322  (BILLBOARD INVENTORY REGISTRATION Revised Agretment
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SYSTEM) THAT PROVIDES FOR AND REQUIRES A
UNIFORM BILLBOARD INVENTORY REGISTRATION
SYSTEM; AMENDING SECTION 30.204 (FUNCTIONS),
CHAPTER 30 (PLANNING AND DEVELCPMENT
DEPARTMENT) , PART 2 (PLANNING COMMISSION}),
ORDINANCE CODE, TO ADD A NEW SUBSECTION (K) TO
ALLOW FOR ANY OFF-SITE COMMERCIAL BILLBOARD
FINAL ACTIONS TAKEN BY THE BUILDING INSPECTICN
DIVISION TO BE APPEALED TO PLANNING
COMMISSICN; AMENDING SECTION 23.06, PART A
(CHARTER LAWS; CHARTER OF THE CITY OF
JACKSONVILLE, FLORIDA), ARTICLE 23 (OFFSITE
COMMERCIAL BILLBOARD BAN) TO PROVIDE FOR A
PRIVATE CAUSE OF ACTION REGARDING UNREGISTERED
BILLBOARDS; WAIVING SECTION 656.129 (ADVISORY
RECOMMENDATION ON AMENDMENT TO ZONING CODE OR
REZONING oFr LAND} , PART 1 (GENERAL
PROVISIONS), SUBPART C (PROCEDURES FOR
REZONING AND AMENDMENTS TO THE ZONING CODE),
CHAPTER 656 (ZONING CODE) ; WAIVING THE
ENFORCEMENT OF VARIQUS SIGN REGULATIONS
INCLUDING PROVISIONS COF THE CITY CHARTER, THE
‘ ORDINANCE CODE, AND ANY OTHER PROVISION OF
; JACKSONVILLE LAW WHICH CONFLICT WITH ANY TERM
! OF THE SETTLEMENT AGREEMENT; PROVIDING AN
E EFFECTIVE DATE.
l

WHﬁREAS, the Council desires to resolve both pending

litigati:on and potential litigation concerning off-site commercial

signs in' Jacksonville; and
Revised Exhil
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results of settlement agreements previously entered into by the
City of Jacksonville, which resulted in a significant reduction in
the total number of billboards in Jacksconville and in numerous
Jacksonville rcadways becoming billboard-free;

BE IT ORDAINED by the Council of the City of Jacksonville,
acting herein as the governing body for Duval County, Florida, and
intending this Ordinance to be effective everywhere within the
boundaries of Duval County, Florida:

Section 1. Exercise of County Powers. This ordinance is
enacted by the Council exercising its power as the governing body
of Duval County, Florida, under Section 3.01, of the Charter of the
City of Jacksonville.

Section 2. Approval and Authorization of Settlement
Agreement.

The Council hereby endorses the terms of the attached
Settlement Agreemene (the “Agreement”), a copy of which is attached
and incorporated into this ordinance as Exhibit 1, and hereby
approvess the Agreement. The Mayor, or his designee, and the
Corporation Secretary are hereby authorized and directed to execute
the Agreement by and among the City of Jacksonville, Scenic
Jacksonville, Inc., and Clear Channel Outdoor, Inc., in
substantgally the form of agreement as attached hereto and by this
reference made a part hereof. In addition, the Office of General
Counsel lis authorized to execute all other settlement documents and
to take: all further action necessary to conclude the approved
settlement and the pending litigation.

. .

Section 3. Section 614.142 (Unlawful Sign Messages),
Ordinancg Code, Amended. Section 614.142, (Unlawful Sign Messages),
Chapter §14 (Public Order and Safety), Ordinance Code, is amended

to read as follows:
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ok ok

CHAPTER 614. PUBLIC ORDER AND SAFETY

* K %

Sec. 614.142. Unlawful sign messages.
* k&

(b) It shall be unlawful and a class D offense for any person
to erect} display or maintain, at any time, a sign which contains a
commercial message which relates to offices, products,
accommodations, services, or activities which are not sold,
produced, available, conducted or rendered on the property where
the sign is located; provided that the prohibition applies only to
signs which can be seen unaided from any location on the ground
which 1s not on the lot or parcel where the sign is located;
provided, further, this ordinance does not prohibit signs erected
in compliance with Section 656.1320 or any sign erected pursuant to
a naming right or sponsorship agreement entered intc by the City of
a publicly owned sports or enfertainment venue, or an athletic team
which 1s a tenant thereof under rights assigned to such team

pursuant to a written agreement with the City; provided further

that this section doces not prohibit off-site commercial signs

maintainled or erected in accordance with the terms of an authorized
1

settleme&t agreement with the City.

* * %

Squion 4. Section 656.1309 (Unlawful sign messages),
Amended.| Section 656.1309 (Unlawful eign messages), Part 13 (Sign

Regulatipns), Subpart A (General Provisions), Chapter 656 (Zoning

Code), Qrdinance Code, 1s amended, in part, to read as follows:
; CHAPTER &56. ZONING CODE

i * k%

PART 13. SIGN REGULATIONS

Revised Exhil
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November 17, 2014 -
Page 20

it 1
ment
ules
f 49
10
i1
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30

31

SUBPART A. GENERAL PROVISIONS

* % %

Sec. 656.1309. Unlawful sign messages.
* * *

(b)Y It shall be unlawful and a class D offense for any person
to erect display or maintain, at any time, a sign which contains a
commercial message which relates to offices, products,
accommodations, . services, or activities which are not sold,
produced, available, conducted or rendered on the property where
the sign is located; provided that the prohibition applies only to
signs which can be seen unaided from any location on the ground
which 1is not on the lot or parcel where the sign is located;
provided, further, this section does not prohibit signs erected
pursuant to a naming right or sponsorship agreement entered into by
the City of a publicly owned sports or entertainment venue, or an
athletic team which is a tenant thereof under rights assigned to
such team pursuant to a written agreement with the City; provided

further that this section doces not prohibit off-site commercial

signs maintained or erected in accordance with the terms of an

authorized settlement agreement with the City.

* * *

Segtion 5. Section 656.1322 (Billboard Inventory
RegistrJtion System), Created. Chapter 656 (Zoning Code), Part 13
(Sign Regulations), Subpart A (General Provisions) is amended to
create al new Section 656.1322 (Billboard Inventory Registration
System),| to read as follows:

CHAPTER 656. ZONING CODE

* * %

PART 13. SIGN REGULATIONS

| * * *
SUBPART A. GENERAL PROVISIONS Revised Exhil
Revised Agre
5 November 17, 2014 -

Page 21

it 1
ment
ules
f 49
10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30

31

* * *

Sec. 656.1322. Billboard Inventory Registration System.

(a) The City shall collect and maintain a uniform registry
and inventory of all off-site commercial billboards, as defined in
the City Charter, located within the County as of October 1, 2014.

(b) No later than April 1, 2015, the owner of any off-site
commercial billboard, as defined in the City Charter, shall be
responsible for submitting to the Building Inspection Division an
inventory identifying 'any billboard(s) that it OWns. The
information may be submitted by the lessor, manager, or other agent
of the owner on behalf of the owner. For each such billboard, the
submitting party shall provide <the City with the following
information:

i, City permit number (if applicable);
ii. State permit number (if applicable);
iii. Inventory number (if any) assigned by the owner,
lessor or manager of the billboard;
iv. Street address and real estate number for the
parcel on which the billboard is located;
! v. Geographic latitude and longitude of the location
of the billboard;
vi. The name of the roadway to which the sign display
area of the billboard is primarily oriented;
vii. The number of sign display faces on the
billboard; and
viii. The total area (measured in square feet) of each
sign display face.

A billboard shall be deemed “registered” with the City upon the

timely ?ubmission of this information to the City, and provided

)
that such billboard exists within the County as of October 1, 2014.
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right on any billboard identified in the inventory, except as
provided for in Article 23 of the City Charter, and .submission or
failure to submit the required billboard inventory to the City does
not impact the status of any billboard located within the County as
legal (conforming), legal nonconforming, or illegal under other
applicable laws.

* * *

Section 6. Section 30.204 (Functions), Amended. Section
30.24 (Functions), Part 2 (Planning Commission), Chapter 30
(Planning and Development Department), Ordinance Code, is amended,
in part, to read as follows:

TITLE IITI - EXECUTIVE BRANCH

* % %

CHAPTER 30. PLANNING AND DEVELOPMENT DEPARTMENT

* * %

PART 2. PLANNING COMMISSION

* * *

Sec. 30.204 Functions.

The Commission shall:

* k *

(k) Hear appeals from the owner of any off-site commercial

3
billboarnd with respect to any final action taken by the Building

Inspectﬂon Division concerning off-site commercial billboards that

does not involve an interpretation or application of the uniform

Florida |Building Code. The scope of review, procedures and process

for such review shall be as set forth in Section 656.135 (Appeal of

written  interpretation of the Director), Ordinance Code. A final

order rendered by the Planning Commission concerning any such

appeal Lhall be deemed to be the final action of the City of
!

Jacksonville and shall not be subject to any further review under
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Section 7. Charter Amended. Section 23.06, Part A
(Charter Laws Charter of the City of Jacksonville, Florida),
BABrticle 23 (Offsite Commercial Eillboard Ban) 1is amended, in part,
to read as follows:

PART A. CHARTER LAWS
CHARTER OF THE CITY OF JACKSONVILLE, FLORIDA

* * *

ARTICLE 23. QOFF-SITE COMMERCIAL BILLBOARD BAN

* * %
Sec. 23.06. Enforcement and penalties.
{a) The city or any taxpayer or resident of the city may

bring a civil action to enforce and compel compliance with the
provisions of this article against anyone who erects or constructs
an off-site commercial billboard in violation of section 23.03, or
against anyone who fails to remove an off-site commercial billboard
in violation of the provisions of section 23.04, or against anyone
who violates the provisions of section 23.05. If successful, the
person bringing the action shall be entitled to recover from the
violator the costs and attorneys' fees expended in compelling

complianbe with the provisions of this article; provided, however,

that no jsuch civil action-shall lie in connection with any existing

off—sitercommercial billboard registered with the City, or lawfully

I

derived jthrough an authorized settlement agreement from any off-

site commercial billboard registered with the City, pursuant to the

process Established by the Ordinance Code.
* *
Section 8. Waiving Sec. 656.129 (Advisory recommendation
on amendment to Zoning Code or rezoning of land), Ordinance Code.

Section '656.129 (Advisory recommendation on amendment to Zoning
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allow for these amendments to the 2oning Code to proceed without
the Planning Commission’s review and advisory recommendation to the
Council.

Section 9. Waiver of current City Charter, Ordinance
Code, and any other current provision of City law contrary to
Settlement Agreement. In order to effectuate the Agreement, the
Council hereby suspends and waives, during the applicable terms set
forth in the Agreement, any current provision of the City Charter,
the Ordinance Code, and any other current provisions of City law
which relate to the regulation of signs and which are contrary to
or conflict with the terms of the Agreement.

Section 10. Voluntary Removal of Signs in Designated
Areas. In accordance with the provisions of Section 479.07(9) (¢},
Florida Statutes, the Council hereby expressly encourages the
voluntary removal of off-site commercial billboards from the
Designated Areas identified in the Agreement.

Section 11. Severability. If any part, section,
subsection, paragraph, subparagraph, sentence, phrase, clause,
term, or word of this ordinance or the Agreement attached hereto is
declared:unconstitutional by the valid judgment or decree of any
court ?f competent jurisdiction, the declaration of such
unconstieutionality shall not affect any other part, section,
subsection, paragraph, subparagraph, sentence, phrase, clause,
term, or‘word of this ordinance or the Agreement attached hereto.

Section 12. Effective Date. This ordinance shall become

effective upon signature by the Mayor or upon becoming effective

without ?he Mayor’s signature.

Form Appn$ved:
1
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Regulations Applicable to Billboards Owned by
Clear Channel Outdoor, Inc. in Duval County, Florida

1) Billboard Status: Billboards will be classified according to their location as follows:

a. Any billboard primarily oriented toward a Category | or Category 3 Qualified
Roadway shall be recognized as a lawful (conforming) use.

b. Any billboard primarily oriented toward a Category 2 Qualified Roadway shall be
deemed a lawful nonconforming use. Those billboards in this category that are
not listed on Appendix A shall not be subject to a removal requirement.

¢. Any billboard not primarily oriented toward a Qualified Roadway shall be
deemed a lawful nonconforming use for the duration of the 15-year period during
which such signs are to be removed. Any such billboard that is not removed
within the 15-year period shall thereafter be deemed an illegal nonconforming use
and subject to removal pursuant to City law.

2) Qualified Roadways

a. A “Qualified Roadway” shall be a roadway that is both concurrently (1) classified
as Major Arterial or higher, as defined in the then-current Transportation Element
of the City’s Comprehensive Plan, and (2) identified in one of the following three
categories:

i. Category I (No removals; moves and rebuilds/relocates allowed)
1. 1-10 Expressway

2. 1-95 Expressway (except that segment located between Atlantic
Boulevard and 8th Street)

3. 1-295 Expressway (except that segment located between Hecksher
Drive and Merrill Road)

4. State Road 9B Expressway (including all build-out phases
proposed as part of the final [-795 Expressway loop)

‘ 5. State Road 113 (aka Southside Connector, defined as that portion
" of Southside Boulevard from Arlington Expressway to 1-295)

'I 6. Atlantic Boulevard (except for that segment located east of the

Intracoastal Waterway and except for those segments located
1 between the following roadways (i) Beach Boulevard to University
L Boulevard, (ii) Hawaii Drive to 1000 feet west of Kernan
' Boulevard, and (iii) Girvin Road to 1000 feet east of Kernan
i Boulevard)

7. Beach Boulevard (except for that segment located east of the
Intracoastal Waterway)

8. Blanding Boulevard (except for that segment located between the
Cedar River and Roosevelt Boulevard)

9. Philips Highway

Revised Exhibit 1
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10. Southside Boulevard (except for that segment located between J.
Turner Butler Boulevard and Como Lake Drive)

I'1. University Boulevard (except for those segments located between
the following roadways: (i) San Jose Boulevard and Philips
- Highway, and (ii) Beach Boulevard and Ft. Caroline Road)

ii. Category 2 (some required removals within |5 years; no incoming moves
or rebuild/relocates)

. That segment of the 1-95 Expressway located between Atlantic
Boulevard and 8th Street

2. Those segments of Atlantic Blvd located between (i) Beach
Boulevard and University Boulevard, (ii) Hawaii Drive and 1000
feet west of Kernan Boulevard, and (iii) Girvin Road and 1000 feet
east of Kernan Boulevard

3. That segment of Blanding Boulevard located between the Cedar
River and Roosevelt Boulevard

4. Commodore Point Expressway (aka Hart Expressway, defined as
that roadway extending from the St. Johns River to Palmetto
Street)

Main Street
Martin Luther King Jr. Parkway
Roosevelt Boulevard

San Jose Boulevard

S

That segment of Southside Boulevard located between J. Turner
Butler Boulevard and Como Lake Drive

10. St. John’s Bluff Road

[1. That segment of University Boulevard located north of Beach
Boulevard

iii. Category 3 (No removals; possible future moves and rebuilds/relocates)

I. Airport Center Drive (between the 1-95 Expressway and Main
Street)

2. Baymeadows Road (between Philips Highway and the 1-95
Expressway)

i Notwithstanding the foregoing definition of “Qualified Roadway,” no new
billboard shall be located on any parcel within the San Marco Zoning Overlay,
Riverside-Avondale Zoning Overlay, the Riverside-Avondale Historic District,
the Springfield Zoning Overlay, the Springfield Historic District, the Downtown
Overlay Zone, the Mayport Road Zoning Overlay, the Mandarin Zoning Overlay
(except where the Overlay areas abul an interstate highway), or the Black
Hammock Overlay. Further, if any billboard currently located in one of the
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aforementioned Overlays is destroyed or removed for any reason whatsoever, the
billboard may not be 'rebuilt in an Overlay, but rather may be moved,
rebuilt/relocated, or used as a credit consistent with the other terms of this
Settlement.

¢. Further notwithstanding the definition of “Qualified Roadway,” no billboards
shall be located on (or sign faces primarily oriented to) the following roadways or
roadway segments that have become or will become “billboard free” as a result of
this and/or prior settlement agreements, and which shall be or become billboard
free:

i. Airport Road
ii. Arlington Expressway (Southside Connector to Matthews Bridge)
iii. Dunn Avenue (west of 1-95)
iv. Heckscher Drive
v. Hendricks Avenue
vi. Main Street (south of MLK Expressway)
vii. New Kings Road

viii. Old St Augustine Road (south of the 1-295 Expressway, extending to the 1-
95 Expressway)

ix. San Jose Boulevard (north of Old St. Augustine Road)
X. San Jose Boulevard (south of the [-295 Expressway)

3) Movement of Billboards to Qualified Roadways: Clear Channel agrees that within 15
years of the Settlement Effective Date, it will move the billboards listed in Appendix A
to a Category 1 or Category 3 Qualified Roadway, consistent with the other terms of this
Settlement. These billboards will be moved one-for-one, meaning that for each billboard
structure and sign face(s) removed, another billboard structure and the same number of
sign}'f-aces may be erected, consistent with the other terms of this Agreement. For
avoiqance of doubt, billboards moved pursuant to Paragraph 3 are not subject to the more
strmgent “swap down” ratios described elsewhere in this Agreement. In addition, the
billboards listed in Appendix B are not subject to any removal/move requirement and
shallzcontlnue to be deemed legal nonconforming uses after the expiration of the 15-year
perlod during which the billboards listed in Appendix A are to be removed.

al"’ Moved billboards must be built consistent with current code requirements at the

i time of the rebuild, including upgraded types of construction, but otherwise no
1change may be made to each moved sign face’s size or type of display
“ technology, provided, however, that the use of a non-LED display system on a
sign face that changes no more than once per hour shall not be deemed either a
changing message device or a change in the type of sign-face display.

b! For each two poster-sized billboard faces removed, Clear Channel may in its
discretion build one new bulletin-sized billboard rather than two poster-sized
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billboards. For purposes of this Agreement, a poster-sized billboard face is one in
which the display area measures no more than 12° x 25°.

¢. Clear Channel will move six of the billboard locations identified in Appendix A
during each year of this fifteen-year period. For each billboard location, Clear
Channel shall remove the billboard structure(s) and the sign faces to grade.
However, in order to ensure the availability of suitable locations, once a sign face
is removed, Clear Channel has 30 years from the date of removal to complete the
move. Alternatively, sign faces removed under this provision may be used as
“swap down” credits, according to the ratios set forth below.

d. In the event Clear Channel sells a billboard subject to this Paragraph to another
party, Clear Channel will require the purchaser to agree to these
movement/removal requirements, subject to enforcement by the City.

¢. Notwithstanding any other provision of this Settlement, Clear Channel may
maintain the “Regency Billboard” (City Sign No. 2081, located along
the Arlington Expressway, 500 feet east of Southside Boulevard) as a legal
conforming use in its present location.

f. No billboard may be moved to any roadway in Duval County not specifically
identified by name in this Settlement. Moreover, roadways and roadway
segments shall be identified based on their names and locations as of the time of
this Agreement.

4) Rebuilding/Relocation of Billboards on Same or Immediately Abutting Parcel (One-
for-One Basis). Clear Channel shall have the right, on a One-for-One basis and in
accordance with the provisions of Paragraph 3(a) and 3(b) of this Exhibit 2 , to rebuild,
replace and/or elevate any billboard on the same parcel or an immediately abutting
parcel, where the billboard:

a. Must be rebuilt and replaced due to a parcel owner’s demands or actions pursuant
to a contract right; provided, however, that prior to exercising this rebuild right,
Clear Channel shall provide the City with proof of the parcel owner’s demands or
actions pursuant to a contract right; or

b‘ Is damaged or destroyed by an Act of God, in accordance with the provisions of

! Paragraph 12 of this Exhibit 2; or
!

c: Is taken by eminent domain or removed under the threat of eminent domain
(where Clear Channel does not accept compensation), in accordance with the
provisions of Paragraph 11 of this Exhibit 2; or

d: Is adversely affected by changes to the view corridor, including, but not limited

site signage, the erection of sound walls, or other facilities located on the right-of-

i
|
’ to, the existing view being blocked by trees or other vegetation, construction, on-
' way (e.g., overpasses or bridges).

|
5) Rebuilding/Relocation of Billboards Adversely Affected by a Sound Wall (One-for-
One Basis). Clear Channel shall have the right, on a One-for-One basis and in
accordance with the provisions of Paragraph 3(a) and 3(b) of this Exhibit 2, to rebuild,
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replace and/or elevate any billboard that is adversely affected by a sound wall to or
within any Category 1 or Category 3 Qualified Roadway.

6) Rebuilding/Relocation of Billboards (One-for-Two Basis). Clear Channel shall have
the right to rebuild and/or relocate any billboard, on a One-for-Two basis, to or within
any Category | or Category 3 Qualified Roadway in accordance with the following
provisions:

a. Rebuilt/relocated billboards must be built consistent with current code
requirements at the time of the rebuild, including upgraded types of construction.

b. Rebuilt/relocated billboards may include sign faces with changing message
devices, with no limitation on the type of display technology (e.g., paper poster;
vinyl wrap; mechanically rotating display; electronic display), regardless of
whether such technology is in existence or development as of the date of this
Agreement.

¢. Each sign face that is rebuilt/relocated under this paragraph shall not exceed 672
square feet, plus cutouts and extensions limited to 10 percent of the square
footage of the sign face.

d. For each sign face rebuilt/relocated under this paragraph, Clear Channel shall
remove, or turn in credits for, sign faces measuring twice the area of the
rebuilt/relocated sign face. Excepting, however, that in the event another sign
company is entitled to rebuild/relocate a sign face at a more favorable square
footage ratio, then Clear Channel shall likewise be able to rebuild/relocate a sign
face at that same, more favorable square footage ratio.

e. Clear Channel’s total changing message device display area (including both
existing and newly built sign faces) may not exceed 15 percent of the total amount
of sign face display space area Clear Channel owned in Duval County as of
October 2, 2014, less the square footage of signs required to be removed by
December 31, 2014. In applying the foregoing restriction, a poster-sized
changing message device (i.e, one where the display area measures no more than
127 x 25%) shall count as a bulletin for purposes of calculating square footage.
Clear Channel’s right to rebuild/relocate billboards that include changing message
devices under this Paragraph shall terminate 20 years after the Settlement
Effective Date.

f. No billboard may be rebuilt/relocated to any roadway in Duval County not
specifically identified by name in this Settlement.

gl If Clear Channel acquires City Sign # 1268 in the future, it will relocate the same
' to a Qualified Roadway within 10 years after the acquisition.

7) BilIb!oard Spacing: The rights to move, build, relocate, and replace billboards under this
agreement are contingent on meeting the following restrictions:

a: Major Arterial Roadways: Billboards shall be located no closer than 1,000 linear
feet from any other billboard that is primarily oriented to the same major arterial
roadway, located along the same major arterial roadway, and on the same side of

| the major arterial roadway. For purposes of this paragraph 7(a), the linear
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measurement shall be calculated by drawing a straight line from the base of the
billboard structure to 200 feet along the same side of the roadway to which the
sign face is oriented. :

Interstate Highways: Billboards shall be located no closer than 1,500 linear feet
from any other billboard that is primarily oriented to the same interstate highway,
located along the same interstate highway, and on the same side of the interstate
highway. For purposes of this paragraph 7(b), the linear measurement shall be
calculated by drawing a straight line from the base of the billboard structure to
200 feet along the same side of the roadway to which the sign face is oriented.

Limited Exception Reduced Spacing Along Interstate Highways: In accordance
with the provisions of Section 479.07(9)(a), Florida Statutes, the Ordinance
approving this Settlement Agreement shall encourage the voluntary removal of
billboards along the following Designated Areas and allow for erection of a new
or replacement billboard with reduced spacing requirements in according with the
following terms:

i. That portion of Roosevelt Boulevard located north of Birmingham Avenue
and south of Timuquana Road shall be identified as a Designated Area for
purposes of encouraging the voluntary removal of billboards located along
that roadway segment. In the event that Clear Channel removes the four:
monopole back-to-back poster billboards located on the west side of
Roosevelt Boulevard within this Designated Area, Clear Channel shall
have the right to build a new or replacement billboard (on a one-for-one
basis) along an interstate highway identified as a Category 1 Qualified
Roadway in this Exhibit 2, with a reduced minimum separation
requirement of 1,000 feet; provided, however, that (1) this right shall only
vest when all four back-to-back poster billboards located along the
Designated Area are removed; (2) this limited rebuild/replacement right
shall expire if not used within 30 years of vesting; (3) for each two poster-
sized billboard faces removed, Clear Channel may in its discretion build
one new bulletin-sized billboard rather than two poster-sized billboards;
and (4) the new or replacement billboard may include sign faces with
changing message devices, with no limitation on the type of display
technology.

ii. San Jose Boulevard shall be identified as a Designated Area for purposes
of encouraging the voluntary removal of billboards located along that
roadway. In the event that Clear Channel removes all billboards located
within this Designated Area, Clear Channel shall have the right to build a
new or replacement billboard (on a one-for-one basis) along an interstate
highway identified as a Category I Qualified Roadway in this Exhibit 2,
with a reduced minimum separation requirement of 1,000 feet; provided,
however, that (1) this right shall only vest when all billboards located
along the Designated Area are removed; (2) this limited
rebuild/replacement right shall expire if not used within 30 years of
vesting; (3) for each two poster-sized billboard faces removed, Clear
Channel may in its discretion build one new bulletin-sized billboard rather
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than two poster-sized billboards; and (4) the new or replacement billboard
may include sign faces with changing message devices, with no limitation
on the type of display technology.

Billboards shall not exceed 65 feet in height if primarily oriented to an interstate
highway or freeway, as those terms are defined in the then current Transportation
Element of the City’s Comprehensive Plan; provided, however, that a billboard
shall not exceed 50 feet in height if primarily oriented to an overpass segment of a
limited access roadway, as that term is defined in the then current Transportation
Element of the City’s Comprehensive Plan.

Billboards shall not exceed 50 feet in height if primarily oriented to a major
arterial roadway, as that term is defined in the then current Transportation
Element of the City’s Comprehensive Plan.

The height of a billboard shall be measured from the centerline of the main-
traveled way, at a point perpendicular to the billboard location, to the top of the
highest sign face, excluding embellishments. For purposes of this Settlement, the
“main-traveled way” shall be the roadway to which the billboard sign face is
primarily oriented; further, the “crown” of the roadway shall be defined as the
highest point of elevation on the road pavement of the main traveled way
immediately adjacent to the sign.

Billboards shall be set back at least 200 feet (measured linearly) from any
residential zoning district; provided, however, that the set back may be less than
200 feet (but no more than 100 feet), if the billboard is limited to 40 feet in height.
For purposes of this paragraph7(g), the linear measurement referenced herein
shall be calculated by drawing a straight line from the base of the billboard
structure to (a) 200 feet along the same side of the roadway to which the sign face
is oriented, and (b) 200 feet behind the billboard (i.e., perpendicular to the
roadway to which the sign face is oriented), illustrated as follows:

8) Zoning Classifications: Billboards may be moved or rebuilt/relocated only to parcels
with rhe following zoning classifications:

o =

€.

|

c.
d.

Commercial Community/General-1 (CCG-1)
Commercial Community/General-2 (CCG-2)
Industrial Light (IL)

Industrial Heavy (IH)

Industrial Business Park (IBP), limited solely to those parcels with frontage on an
interstate highway.
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f. Planned Unit Development (PUD), provided that (i) the PUD allows for
commercial or industrial uses consistent with the City’s CCG-1, CCG-2, IH, or IL
zoning categories; (ii) the billboard is located within an area of the PUD parcel
that allows for such uses; and (iii) the billboard is not located within 200 feet
(measured radially) from any existing or planned residential development within
the PUD parcel..

g. Any future zoning district that substantially replaces or modifies one of the above
categories.

9) Changing Message Devices: Offsite commercial billboards carrying a changing
message device employing light-emitting diode (LED) display technology shall comply
with the following requirements:

a. The dwell-time for changing message devices shall be no less than 8 seconds.

b. LED displays shall incorporate dimming technology which automatically adjusts
the brightness of the sign based on ambient light conditions. The standard for the
brightness adjustment as ambient light intensity declines shall be a maximum
increase in light intensity from the LED billboard of 0.3 foot candles over ambient
levels, as measured using a foot candle meter at a pre-set distance in accordance
with the following procedure:

c. The following procedure shall be used to measure for compliance with the
foregoing standard:

i. At least 30 minutes past sunset, ambient light shall be measured using a
foot candle meter for the area, excluding the light from the illuminated
sign copy. A sheet of black material approximately 12 inches high by 40
inches wide should be positioned seven to ten feet in front of the light
meter. The sign copy must be blocked out to achieve a proper ambient
light reading. The meter reading shall be taken at a height of 5 feet
located directly in front of and aimed directly at the sign at the appropriate
distance as follows:

I. If the sign is 300 square feet in size or less, measure 150 feet from
the source.

2. If the sign is between 300 square feet and 476 square feet in size,
measure 200 feet from the source.

3. If the sign is greater than 476 square feet in size, measure 250 feet
from the source.

ii. Once the baseline illumination level has been established using the foot-
candle meter readings, 0.3 foot-candles shall be added to the baseline level
to calculate the maximum brightness limit.

iii. The black material blocking light from the LED display should then be
‘ removed, and the foot-candle meter observed for 3 to 5 minutes to
H determine whether any image on the sign exceeds the maximum
{l brightness level.
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I. If the readings do not exceed the maximum brightness level, then
the billboard illumination is in compliance.

2. If any reading consistently exceeds the maximum brightness level,
the lighting level is not in compliance.

10) Billboard Maintenance and Repair: Clear Channel shall have an unlimited right to
maintain and repair its billboards. This right includes, but is not limited to rebuilding the
entire billboard, so long as the rebuilt billboard is located on the same parcel and neither
the height of the billboard nor the type of sign-face display is changed. For purposes of
this Settlement, the use of a non-LED display system on a sign face that changes no more
than once per hour shall not be deemed either a changing message device or a change in
the type of sign-face display. Additionally, for purposes of clarification, changing
message devices that either currently exist or are built pursuant to this Settlement may be
maintained, repaired and/or replaced as necessary to maintain their functionality.

I'1) Eminent Domain: In the event a billboard is displaced by an act of eminent domain,
Clear Channel shall have one of the following three options: (a) the option to accept
compensation for the billboard and leasehold, (b) the option to remove the billboard and
earn:a rebuild credit, or (c) the option of rebuilding/relocating the billboard on a one-for-
one basis, consistent with the other provisions of this Settlement. In the event the
condemning authority assists with relocation, accepting relocation assistance shall not
constitute accepting compensation for the billboard and leasehold.

12) Act of God: In the event a billboard is destroyed by an Act of God:

a. If the billboard was in a lawful conforming location under state law it may be
reconstructed without change to the sign structure or sign face’s type of
construction or display media.

b. If the billboard was in a non-conforming location under state law, then the

billboard may not be reconstructed but may be banked as a credit for future use on

, a one-for-one basis, consistent with the other provisions of this Settlement. For a

billboard listed in Appendix A, such an event may also be counted towards Clear
Channel’s minimum annual removal requirement.
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APPENDIX “A”

BILLBOARDS SUBJECT TO 15-YEAR

MOVE REQUIREMENT

##| City Sign | Address or Location CCO | Oriented Roadway(s)
| No. Panel
,‘ Nos.
I | Atlantic 500’ E/O Mayport Rd. 6356 | Atlantic Boulevard
Beach Parcel ID # 173326-0000 6357
2 [ 1724 2945 College Street 4001 [ Roosevelt Blvd. (US-17)
2009
2010
3 1880* 634 Locust Street 6493 | Roosevelt Blvd. (US-17)
4 | 2083 2968 Forbes Street 2011 Roosevelt Blvd. (US-17)
2012
5 10023 1948 Post Street 3003 | Roosevelt Blvd. (US-17)
6 | 10032 2529 SR AlA 6362 | AlA
6363
7 | 1856 5154 Normandy Blvd. 8082 | Normandy Blvd.
8083
8 [ 1512 7037 Normandy Blvd. 2209 | Normandy Blvd.
9 [ 1795 7037 Normandy Blvd. 2210 | Normandy Blvd.
10 | 1467 8625 Normandy Blvd. 6195 | Normandy Blvd.
6677
11| 3346 2288 Mayport Road 8044 | Mayport Road
8045
12 | 12555 2294 Mayport Road 6364 | Mayport Road
6365
13 | Atlantic 980 Mayport Road 6358 | Mayport Road
Beach Parcel ID # 170777-0000 6359
14 | 1830* 1455 Heckscher Drive 2289 | Heckscher Drive
(1455 Zoo Pkwy.) 2290
15| 0222 1351 Kings Road 2320 | Kings Road
2321
16 | 2299 2067 Kings Road 2322 | Kings Road
2323
17 | 1689 1325 Edgewood Avenue W. 2163 | Lem Turner Road
2164
6804
) 6805
18 | 1946 6915 Lem Turner Road 2366 | Lem Turner Road
| 2367
2369
i 2895
19 |11686 7269 Lem Turner Road 2971 | Lem Turner Road
. 2972
20 | 1675 8901 Lem Turner Road 6818 | Lem Turner Road
6819
8088
21 | 1688 9043 Lem Turner Road 2374 | Lem Turner Road
2375
22 ]1680 10721 Lem Turner Road 2386 | Lem Turner Road
. 2387
23 | 2190 10900 Lem Turner Road 6266 | Lem Turner Road
' 6267
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## | City Sign | Address or Location CCO | Oriented Roadway(s)
‘| No. Panel
f Nos.
24 | 2200 13000 Lem Turner Road 2390 | Lem Turner Road
2391
25 [ 0021 2820 Main Street N, 2468 | Main Street
3159
26 | 2098 5129 Main Street N. 2481 | Main Street
‘ 2482
27 | 0013 6410 Main Street N. 2488 | Main Street
2489
28 | 1513 2132 Emerson Street 2703 | Emerson Avenue
2704
29 | 1517 2201 Emerson Street 2849 | Emerson Avenue
2850
30 1519 2210 Emerson Street 2710 | Emerson Avenue
2711
31 | 0005 1162 1¥ Street E. 5030 | Martin Luther King Jr
5004 | Parkway
(“MLK Pkwy.”)
32| 0120 1300 10™ Street E. 2523 | MLK Pkwy.
2524
33 | 0007 1360 Haines Street 9087 | MLK Pkwy.
4076
34 [ 1696 321 S. Cassat Avenue 4208 | S. Cassat Avenue
4209
35| 1693 847 Edgewood Avenue N. 2154 | S. Edgewood Ave.
2837
36 1667 931 Edgewood Avenue N. 2132 | S. Edgewood Ave.
2133
6603
6606
{37 | 1347 3223 Edgewood Avenue N, 2892 | S. Edgewood Ave.
2893
5052
38 | Baldwin | 429 East US 90 6001 | Beaver St., US-90
Parcel ID # 000139-0000 6002
39 {:0025 1063 Beaver Street 2305 | Beaver St., US-90
40 11378 1497 Beaver Street W, 2306 | Beaver St., US-90
' 2307
41 |,3395 520 Washington Street 5044 | Arlington Expressway
42 (12132 Washington Street North 2541 | Arlington Expressway
2542
| Parcel ID # 122051-0000
43 | 10097 969 Albert Street - 2543 | Albert Street
2 structures 2544
44 | 11463 6531 103" Street 9080 | 103" Street
‘ (close to Blanding Blvd.) 8078
45 | 0065 1900 8™ Street E. 6102 | 8" Street East
6103
46 'i0122 917 A. Philip Randolph Blvd. 6319 | A. Philip Randolph Bivd.
47 [ 10185* 1717 Atlantic Boulevard 3333 | Atlantic Blvd.

|
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##'| City Sign | Address or Location CCO | Oriented Roadway(s)
No. Panel
Nos.
48 | 1346 1240 Cassat Avenue 2126 | Cassat Avenue
2131
9086
497 1350 1504 Cassat Avenue 4007 | Cassat Avenue
6539
6540
50 | 1857 1780 Cassat Avenue 8084 | Cassat Avenue
8085
511310 2015 Cassat Avenue 2227 | Cassat Avenue
2228
52 1 10014 2656 Cesery Boulevard 2700 | Cesery Boulevard
2701
5311872 2815 Cesery Boulevard 2702 | Cesery Boulevard
54 | 2092 2549 Edgewood Avenue W. 6170 | Edgewood Avenue
55| 2093 2565 Edgewood Avenue W, 6171 | Edgewood Avenue
6172
56 | 2180 4610 Lenox Avenue 2280 | Edgewood Avenue
57 | 1333 2035 Jammes Road 2143 | Jammes Road
2144
58 [ 1342 535 Lane Avenue N. 6446 | Lane Avenue
6447
59 | 1944 5958 Merrill Road 6808 | Merrill Road
6809
8003
60 | 1876 7213 Merrill Road 8001 Merrill Road
8002
61 | 0090 115 Myrtle Avenue S. 6206 | Myrtle Avenue
6207
62 | 1446 1176 Martin Luther King Jr. Parkway N. | 6462 | MLK Pkwy.
6463
63 | 1298* 2931 Myrtle Avenue N, 2326 | MLK Pkwy.
2327
64 |'2730 417 Park Street 2272 | Park Street
65 12732 98 Park Street 2271 | Park Street
66 |1.1:652 6037 Powers Avenue 6372 | Powers Avenue
6373
67 |'1793 6281 Powers Avenue 2080 | Powers Avenue
‘ 2081
68 ||1484 5846 Arlington Road 2688 | Arlington Road
2689
69 [|1477 2010 Rogero Road 2680 | Rogero Road
L 268
70 | 1479 2003 Rogero Road 2678 | Rogero Road
. 2679
71 111336 4734 San Juan Avenue 2065 | San Juan Avenue
2066
72 111334 6410 San Juan Avenue 2906 | San Juan Avenue
2907
73 | 11425 4517 Soutel Drive 2396 | Soutel Drive
L 2397
74 | 1424 4617 Soutel Drive 2398 | Soutel Drive
B 2399
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## | City Sign | Address or Location CCO | Oriented Roadway(s)
| No. Panel
‘ Nos.
757 1394 5135 Soutel Drive 2402 | Soutel Drive
2403
76 | 1491 3516 Morton Street 9098 | St. Augustine Road
77 | 1797 3939 St. Augustine Road 6453 | St. Augustine Road
6454
78 | 1798 3802 St. Augustine Road 2720 | St. Augustine Road
2721
79 | 1474 4169 St. Augustine Road 6407 | St. Augustine Road
80 | 1507 5695 St. Augustine Road 3293 | St. Augustine Road
6655
81 ] 10022 5990 St. Augustine Road 2722 | St. Augustine Road
near 5689 Powers Avenue 2723
82 [ 1487 3746 University Blvd. West 8048 | University Blvd, W,
8049
83 | 1337 6016 Wilson Boulevard 2147 | Wilson Boulevard
2148
84 | 0036 1054 State Street W. 5003 | 1-95 Segment
851 0037 1722 Davis Street N. 4057 | 1-95 Segment
4058
86 | 0112 29 19" Street E. 4073 | MLK Pkwy.
2508
2509
87 | 1666 796 Bunker Hill Street 2165 | Edgewood Avenue/l-95
2166
88 1 33485 Myrtle Avenue South 6208 | 1-95 Segment
' Parcel ID # 076697-0000
89 | 1767 7202 Atlantic Boulevard 8072 | Atlantic Boulevard
8073
90 | 1448 1955 Haines Street 2525 | MLK Pkwy.
2526

* Clear Channel shall earn no rebuild credit for removal of these indicated signs,
provided that they are removed pursuant to the terms of the 1995 Agreement.

|
,!
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APPENDIX “B”

BILLBOARDS LOCATED ON CATEGORY 2 ROADWAYS AND NOT SUBJECT TO REMOVAL

REQUIREMENT

### | City Sign | Address CCO | Oriented Roadway
No. Panel
- Nos.
001 | 108637 8370 Roosevelt Blvd. 8015 | Roosevelt Blvd. (US-17)
’ 8016 | LED
002 | 1254 5919 Roosevelt Blvd. 4179 | Roosevelt Blvd. (US-17)
5033
003 | 1255 5880 Roosevelt Blvd. 2844 | Roosevelt Blvd. (US-17)
2845
004 | 1256 6020 Roosevelt Blvd. 2846 | Roosevelt Blvd. (US-17)
2847
005 | 1258 6081 Roosevelt Blvd. 2049 | Roosevelt Blvd. (US-17)
2050
4180
006 | 1259 6090 Roosevelt Blvd. 2860 | Roosevelt Blvd. (US-17)
2861
007 | 1260 6423 Roosevelt Blvd. 4155 | Roosevelt Blvd. (US-17)
6824
6825
008 | 1284 6306 Roosevelt Bivd. 2842 | Roosevelt Blvd. (US-17)
2843
009 | 0044 8002 Main Street N. 2494 | Main Street
2495
010 | 1709 8950 Main Street N. 2498 | Main Street
2499
011 ] 0041 10433 Main Street N. 2073 | Main Street
2311
012 ] 0009 1502 Jessie Street 2513 | Martin Luther King Jr.
2514 | Parkway (“MLK Pkwy.™)
2515
2516
013 | 0118 2106 Haines Street 2527 | MLK Pkwy.
2528
| 2529
i 2530
014 | 1910 Tilden Street 2531 MLK Pkwy.
Parcel ID # 115600-0000 2532
015 | 2331 805 Adams Street E. 4126 | Hart Street Xway
i 5005 | (Downtown Overlay Zone)
016 | 0200 9740 San Jose Blvd. 4165 | San Jose Blvd
l 4166
017 | 107547 9895 San Jose Blvd. 3288 | San Jose Blvd.
E [CS # 107547 was replacement for CS # 201] | 3289 | LED
018 | 0198 10214 San Jose Blvd. 2609 | SanJose Blvd
\ 2610
019 | 1699 739 Park Street 3116 | 1-95 Segment
4131
020 | 1663 090469-0000 5008 | i-95 Segment
i 4132
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##4 | City Sign | Address CCO | Oriented Roadway
No. Panel
. Nos.
021 | 0028 1054 Beaver Street W. 2260 | 1-95 Segment
2261
022 | 1938 1027 Mt. Herman Street 4045 | 1-95 Segment
023 | 0086 1013 Mt Herman Street 4054 | 1-95 Segment
24 | 2068 3515 St John’s Bluff Road 9033 | St John’s Bluff Road
9034
25 1606 11380 Beach Boulevard 6423 | St. John’s Bluff Road
6424

JAXAI902960_4
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EXHIBIT 3
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RESOLUTION
OF
THE BOARD OF DIRECTORS
OoF
SCENIC JACKSONVILLE, INC.

ADOPTED ON NOVEMBER 12, 2014

The following action and resolution was approved by a majority vote of the
directors of Scenic Jacksonville, Inc., a Florida corporation, at a meeting duly noticed and
with a quorum present on Wednesday, November 12, 2014, pursuant to the Florida Not
For Profit Corporation Act. '

RESOLVED, that the Settlement Agreement by and among Scenic
Jacksonville, Inc., Clear Channel Outdoor, Inc. and the City of Jacksonville
is hereby approved, and that the President of Scenic Jacksonville, Inc. is
hereby authorized to execute the same.
Caven, Board Chair o
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Inventory of offsite commercial billboards owned by Clear Channel Outdoor, Inc.
in Duval County as of October 2, 2014
City Sign Number/Other Description

5 1319 1491 1686
7 1320 1494 1688
9 1323 (495 1689
13 1333 1497 1693
21 1334 1498 1696
25 1336 1507 1699
28 1337 1510 1702
36 1342 1512 1707
37 1346 1513 1709
41 1347 1514 1717
44 1350 1515 1724
65 1367 1516 1733
86 1373 1517 1734
90 1375 1518 1736
97 1376 1519 1740
112 1378 1532 1760
118 1386 1534 1767
120 1390 1536 1770
122 : 1394 1564 1775
198 ] 1404 1573 1782
200 1407 1575 1791
222 1408 1577 1793
245 : 1417 1580 1795
1248 1422 1584 1797
1251 1424 1586 1798
1252 ‘ 1425 1604 1804
1254 , 1433 1606 1824
1255 ‘ 1437 1617 1826
1256 a 1446 1629 1830
1258 1448 1630 1831
1259 ; 1454 1633 1833
1260 % 1463 1639 1841
1284 3 1466 1646 1844
1285 4 1467 1648 1848
1287 1471 1649 1851
1288 1474 1652 1856
1289 1477 1663 1857
1298 1479 1666 1859
1300 1484 1667 1865
1301 1487 1670 1872
1302 ; 1488 1675 1876
1310 H 1490 1680 1880
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1881
1884
1908
1910
1913
1914
1928
1930
1931
1938
1943
1944
1945
1946
1950
1957
1975
1977
1980
1981
1990
1993
1994
1998
2001
2002
2003
2005
2013
2048
2064
2065
2068
2070
2071
2081
2083
2089
2091
2092
2093
2098
2099
2104
2114
2117

2118
2122
2127
2132
2137
2139
2152
2156
2177
2178
2180
2181
2182
2190
2199
2200
2202
2203
2214
2224
2225
2236
2243
2276 .
2299
2331
2730
2732
2891
3346
3395
3751
3758
8448
8451
8504
10014
10021
10022
10023
10032
10184
10185
10861
11893
11894

(2]

11895

12555 City of Baldwin (RE
12556 # 000139-0000), State
12582 Permit Nos. BS735/
17797 . BS734 (Panel Nos.
17798 6001 / 6002)
17799

21833

21876

22324

32425

33485

33487

33488

100998

101394

104595

105946

106235

107547

107549

107553

107554

107677

108631

108636

108637

108731

109600

109612

109970

999910

City of Atlantic
Beach (RE # 173326-
0000),

State Permit Nos.

BR 141 /BR140 (Panel
Nos. 6356/ 6357)

City of Atlantic
Beach (RE No.
170777-0000), State
Permit Nos. BN507 /
BN3506 (Panel Nos.
6358/ 6359)
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EXHIBIT §

Inventory of offsite commercial billboards leased by
Clear Channel Outdoor, Inc. in Duval County as of October 2, 2014

City Sign Number/Description

Owner/Landlord Name

City of Jacksonville Beach (RE # 173800-0000)
State Permit Nos. AB237/AB236 (Panel Nos.7001/7002)

SLG Investments

2038 SLG Investments
2248 SLG Investinents
2037 SLG Investments
12245 SLG Investments
12242 SLG Investments
2226 SLG Investments
2153 SLG Investments
2154 SLG Investments
2039 SLG Investments'
16895 SLG Investments
2097 SLG Investments
1953 SLG Investments
2247 SLG Investments
2088 SLG Investments
1523 SLG Investments>
2079 SLG Investments®
2042 SLG Investments®
124 SLG Investments®
2100 SLG Investments®
2189 Signco, Inc.
2034 Signco, Inc.
3734 Signco, Inc.
K 3754 Signco, Inc.
L 1268 Elizabeth Snavely
n 2035 St. Johns Trading Co.
i 999904 St. Johns Trading Co.
I 2073 William Marquis
_’ 2155 Southpoint Community Church
L 2147 Sleiman Parkway Land Trust

: Sign subject to
Slgn subject to

eparate removal requirement of SLG agreement and to be removed by March 1, 2015.
emoval requirement of SL.G agreement and to be removed by December 1, 2024,

Slgn subject to removal requirement of SLG agreement and to be removed by December 1, 2019.
Slgn subject to removal requirement of SL.G agreement and to be removed by December |, 2024.
Srgn subject to removal requirement of SLG agreement and to be removed by December 1, 2019.

® Sign no longer SUb_]CCl to removal requirement of SLG agreement,
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